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Course Description:

Why are infomercials effective? How can the Super Bowl command $3 millio cond
advertising spot? Study the business of advertising and discover the influgmee gy has
had on marketing. Discover the secrets that Nike, Verizon and other cq av€ already
mastered. Explore the strategies used in the most successful advertisi s and develop a

few of your own.

Outcomes: Upon successful completion of this course, st
a. distinguish between advertising and marketing.
b. understand what in advertising motivates co
c. create a plan for their own campaign

Resources and Materials:
Advertising Age: The Principles
Ist Edition
includes Ad Age on Campus Printed ASss Card
Esther Thorson |
ISBN-13: 97811
© 2012

crtisMlg and Marketing Communication at Work,

CTD Stateme
Instructors




Schedule:

The schedule information presented here provides a general outline for progress through the
course. Specific instructions, readings, discussions, assignments, etc, are identified in the

Blackboard section for this course. Assignments and schedules can and do change as student
progress is monitored by the instructor.

. . Introduce yourself;
Orientation to Analyze, compage and ¢
Week 1 Online Learning,| Chapter 1 &2 yze, comp
.. . advertising Vs market
initial readings
Journal
rF;ﬂElC;lo& Analysis & reflection on adage
Week 2 & Yy Chapter 3 & 4 article(s);
contexts of : ournal
advertising J
.. A is & ct’bn adage
Week 3 How advertising Chapter 5 & 6 icle(s);
works .
journal
Analysis & reflection on adage
Week 4 Research & Chapter 7 & 8 article(s);
Promotion .
journal
Analysis & reflection on adage
Week 5 Planning Chapter 9 & 10 article(s);
journal
Analysis & reflection on adage
Week 6 Copywriting Chapter 11 &12 article(s);
journal
Analysis & reflection on adage
Week 7 ) uals & Media | PChapter 13 & 14 article(s);
. journal
o Analysis comparing & contrasting
Week 8 W donel & ) oy e 152 16 | Surver Bowl 201 1 comumerskis:
digital media .
journal
_V Proposal for project;
Week Promotions Chapter 17 & 18 Analysis & re.ﬂectlc?n on adage
article(s);
journal
Analysis & reflection on adage
Week 10 |ICM & the future| Chapter 19 & 20 article(s);
journal
Analysis & reflection on adage
Week 11 Project Project article(s);
journal




Week 12

Project

Project

Analysis & reflection on adage
article(s);
journal

Week 13

Project

Project

Analysis & reflection on adage
article(s);
journal

Week 14

Project

Project

Analysis & reflection on adage
article(s);
journal

Week 15

Project

Project

Analysis & reﬂectiowaage
artj 5

rnal

Week 16

Project

Project

Analysis & reflection on adage
article(s);
journal

‘Week 17

Project

Project

a

ar

alWr@ﬂecti(')n on adage
article(s);

journal

Week 18

Project

Project

Student Evaluation and Grading Poli

a. CTD Grading scale

Final project

cies f; élglt Courses Only:

A+ 97-100 B+ 8 + 77-79 D+ 67-69 F Below 60
A 93-96 D 63-66
A-90-92 D- 60-62

aphy: Mr Moskalik is a licensed Business Education teacher in a Minnesota
Public School currently teaching 7™ grade, but has taught Kindergarten through 12™ grades and

college/university courses. He earned a Bachelor’s in Business Administration and an MBA

from the University of St Thomas in St Paul, Minnesota. Mr Moskalik worked in the computer
industry for 38 years as a software engineer, team leader, product planner and certified project

manager before earning his teaching license.

Contact Information:
a. Email address: XXX@XXX.XXX




